Everybody’s Artificial intelligence
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Strongly Agree 18%

Everybody’s
talking about...

Agree

49%

say that Al is already
having a significant impact
on their organisation

Neither Agree nor Disagree

Disagree 16%

Strongly Disagree 9%
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How we think about Al:
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Startlng with l.JserS . What interactions do we want to empower?

g 2 / ’ Al for discovery & memory

Al for intent-capture

Al for story-telling

Al for extrapolation
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) Al for pattern finding
-

KANTAR MEDIA



How we think about Al:
A focus on Data + Al

The role of impactful data N g

Investing in measurement that Leverage trusted Ensure data is
captures trustworthy ground primary data that structured in a way
truths about the priorities, conveys the most that allows for its
preferences and drivers of relevant aspects of expressive power to
consumer action will remain consumer behaviour be complemented by
an equally important element and attitudes Al Systems

of the insight flywheel

Think about how the
combination of Data +
Al can best enable a
User Purpose
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1. Leveraging LLMs for enhanced discovery
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1. Leveraging LLMs for enhanced discovery

KANTAR MEDIA Choices Online
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2. The image of a busy analyst
(*according to Al)

Exploration and iteration are often valuable
elements of how the analyst develops insights

Nevertheless, there are times when process-
complexity restricts the full potential of the analyst.

This can be particularly the case for more complex,
multi-country analysis
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2. An emerging assistive architecture

Approaches to multi-
country analysis

Particularly in the arena of
multi-country data analysis, we
see an opportunity to ‘shift the
balance’ for analysts — by
chaining together some of the
most useful ‘power assistance’
technologies
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3. Operating across user frontiers

~

P

e

User Recommendations



Crossing the chasm.....together

How would you rate your organisation in terms of the skillsets it has available to it in those areas?

Question 1: % who view 90%
R these skills, expertise &
Openne§s will Strengthen Experiences as being Communication skills and storytelling
the media ecosystem very important to 80%
their organisation Experience using Al —

! - . - . i Dat lysi d int tati
Media organisations will thrive by future importance ala analysis and iniefpretation .
_embrac;mg fresh taleqt from gther Question 2: % who . T _
industries as leaders increasingly expect the importance A Ability to connect data sources P ADlliyTo explain complex techniques
recognise the value of diversity. of thﬁf? Skit'I'S.tO 60% o | ‘ ‘ Data visuélisation
This openness will foster isr:gnne';f?r?reye';(;;erzse g l . . Diverse experiences
innovation, enabling Companies n I o Data scienee skills & new perspectives

. } 50 1 Handling big data A —__fuiufe importance
to better navigate transformative ° = — future importance
o . . ! /,/‘ 1
te_chnologlgs like Al by bIer.ldlng 5 | A : . Research
diverse skills and perspectives. 20 : L ‘ expertise
(4] 1
_ 1
| Experience using AL_/’/ . Data science skills — current importance
| currentimportance
30% Handling big data — current importance
20%
5 55 6 6.5 7 75

Source: Kantar Media’s 2024 Global Media Leaders Survey
Question 1: How would you rate your organisation in terms of the skillsets it has available to it in those areas? 1

I-(ANTAR M ED IA Question 2: How do you anticipate the importance of these skills changing over the next three years?
Base: Important Skills, Expertise or Experiences selected for the respondent’s organisation. Min (1,000 per skill)



Thank-you

Christopher Larmour
TGI Product Director

christopher.Larmour@kantar.com
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